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CSR-GHRDC Hotel Management Institutes Survey 2008

Kohinoor-IMI Ranked Top Hotel 
Management Institute in Maharashtra

Ko h i n o o r - I M I
School of
H o s p i t a l i t y
M a n a g e m e n t ,

Khandala, has been ranked
the No. 1 hotel management
institute in Maharashtra,
according to the CSR-
GHRDC Hotel Management
Institutes Survey 2008. The
results have been published
in the Special April 2008
Issue of Competition Success
Review (CSR), a reputed
forty plus year old magazine
giving useful guidance to
students and career seekers.
Global Human Resource
Development Centre
(GHRDC) is an autonomous
body doing a stellar job in
consultancy for manage-
ment institutes for the past
several years.

According to Mr M P
Sinha, Executive Director,
GHRDC, GHRDC-CSR took
up the challenge to conduct
a comprehensive, objective
and transparent survey of
hotel management educa-
tion in India catering to a
'sunrise industry' where the
demand for qualified profes-
sionals is on a never before
high. The survey tries to elic-
it and provide detailed 

information to facilitate 
decision - making of all con-
cerned - aspiring students,
recruiters and HMIs (Hotel
Management Institutes) -
and separates the best from
the rest.

According to the same
survey, Kohinoor-IMI is
placed third in the western

region and also ranks among
the top 15 institutes of excel-
lence in India. The ranking is
based on various criteria like
Infrastructure; Faculty and
Programs; Admission;
Curriculum and Delivery
System, Placement and

Industry Interface. 
"This is truly an achieve-

ment for us," says Principal
Jiten Acharya. "Right from
inception, we have always
delivered students' practices
of global standards. We have
a track record of 100 per cent

placement in the best of
hotels, hospitality outlets,
corporates and other
renowned names in the serv-
ice sector. It is our constant
endeavour to better our-
selves with each passing
year."  

Kohinoor-IMI School of
Hospitality Management, a
world-class state-of-art
school established in 2000,
offers the residential degree
program BBA in Hotel and
Tourism Management
Program affiliated to
Yashwantrao Chavan
Maharashtra Open
University (YCMOU) recog-
nised by the University

Grants Commission (UGC).
YCMOU ranks among the
top five open universities  in
India. The program includes
a study tour to Switzerland.
In recognition of the excel-
lence of this course, The
International Hotel
Management Institute (IMI),
Switzerland, awards its cer-
tificate to successful stu-
dents of this program.

Last year, according 
to the CSR-GHRDC 
B-School Survey 2007,
Kohinoor Business School in
the same campus 
figured among the top 10
new emerging potential 
B-Schools in India.

CSR-GHRDC Hotel Management Institutes Survey 2008 has adjudged

Kohinoor-IMI School Of Hospitality Management as No. 1 in Maharashtra. 
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Yes, folks, Kohinoor Times
has grown from a tod-
dler to a five-year old!
With this issue,

Kohinoor Times enters its sixth
year of dialogue and interaction
with you, wonderful readers.

The Kohinoor Group has a
diversified portfolio with its
presence in education, hospitali-
ty, real estate and power.

Kohinoor
G l o b a l
Campus at
K h a n d a l a
was inaugurated in
2002 and Kohinoor
Corporate House was
in the planning stage.
The real estate wing too was
poised for growth. Kohinoor was
growing, expanding, and
spreading its wings. This gener-
ated the need for a common
thread that would bond the peo-
ple of the Group and all associat-
ed with Kohinoor together, be
communicative, informative and
serve as a common platform for
news and views. 

Kohinoor Times was conceived
understanding these needs. It
was supposed to be the face of
Kohinoor for various Kohinoor
entities and the outer world. It
was supposed to be a link
between all the separate business
divisions of Kohinoor. In January
2003, the first issue of Kohinoor

Times was launched. Since then
Kohinoor Times has evolved and
has been trying its best to keep
itself par excellence. 

A small dip-stick study
revealed that Kohinoor Times has
proved to be a great success ever
since its launch. Kohinoor Times
covers all the major events and
developments happening at
Kohinoor. It has become an

excellent marketing and infor-
mation disseminating tool for the
Group and a matter of pride for
the people at Kohinoor. Kohinoor
Times is widely distributed in the
Kohinoor circle as well as among
people associated with
Kohinoor. Over the years, it has
been observed that people wait
for Kohinoor Times and complain

if they don't receive the group
publication in time, proving that
it is  liked by one and all. Along
with the developments at the
Group, Kohinoor Times endeav-
ours to keep up the reader's
interest with diverse articles
ranging from management les-
sons for easy learning by man-
agement experts to interesting
recipes from kitchen experts.

After all, Kohinoor Times also gets
into the homes of the Kohinoor
employees and reaches their
family members and associates. 

Mrs Sonal Satelkar, Corporate
HR Manager, Kohinoor Group,

says, "It's a great medium
to connect with the people
associated with
Kohinoor. It gives an
opportunity to people at
the Group to 
contribute to the publi-
cation and thus encour-
ages the creative
aspect of their person-
ality." Thus Kohinoor
Times has become the
voice of Kohinoor.
Mr Atul Modak,
Head, Kohinoor
City Project, states,
"Kohinoor Times has
made amazing
progress in the
past two years,
but there's a lot

more to achieve.
People are quite impressed
when they see it. It gives a posi-
tive picture of our Group." The
most encouraging comment
probably comes from Mr Eban
Solomon, Executive Assistant to
CMD, Kohinoor Group, "No
doubt our publication is quite
lively, attractive and informa-
tive. It gives a sense of pride
when I hold this publication in
my hand." 

Editor Ullhas Kulkarni gets
nostalgic and says, "Kohinoor
Times was Mr Unmesh Joshi's
brainchild. When I look at it, it
gives me a sense of achievement.
There is still a lot of scope to
make it better and I wish to use
every resource to take it to new
heights. With you (Kavita) jump-
ing on to the bandwagon, our
endeavour will be to improve the

regularity of Kohinoor Times. 
"There are a lot of people

behind the success of Kohinoor
Times. Mr Unmesh Joshi's uncon-
ditional encouragement, ex-edi-
tor Mr Sadanand Kanitkar's
backing in the early stages, Mr
Mukund Kamat's solid support,
contributions and encourage-
ment from my colleagues, Mr
Milind Patwardhan's technical
support and excellent printing.
But before the printing comes the
design and layout. My special
thanks to Raju-Menka (I can't
think of one without the other)
who head The Source, Smita
Rao, a great communicator and
coordinator, design wizard
Shilpa Dinesh, who has designed
almost every issue of Kohinoor
Times. The entire Source team is a
delight to work with. 

I am also indebted to our cor-
porate advisor and our design
consultant Firoz Ginwala.
Friends, if I have left out any-
body, it's only because I am
human; so please forive me.

Before I end my dialogue
with you, I look forward to
more active participation from
all of you to make Kohinoor
Times more interesting with
each issue. For,
Kohinoor Times is
your publication,
our dear
Kohinoor Group
Publication." 

Just Turned
It’s five years since
the first issue of
Kohinoor Times was
out in print. A lot has
changed since then...
and for the better.
Trace the growth with
Kavita MakhijaFive!

The Kohinoor City land was pur-
chased from Premier
Automobiles Ltd for develop-

ing it for residential and commercial
purposes. Before shifting their base
to Pune, Premier Automobiles had
their plant at Kurla in Mumbai, the
place where Kohinoor City is now
being built, for more than five
decades.

For the convenience of the employ-
ees of Premier Automobiles, a post-
office had been built in the premises
of Premier Automobiles. This post
office had been established in 1952
and since then, they had been the
tenants of Premier Automobiles. 

After Kohinoor purchased the
land, under a win-win arrangement,

Kohinoor took the initiative in relo-
cating the post office to an alternate
location in the same area of jurisdic-
tion. 

Kohinoor gave the postal depart-
ment three options to choose from
out of which the place near Sheetal
Cinema in Kurla was finalized and
the post office relocated. It is close to
a year and a half that the post office
has started functioning from its new
premises. And the postal staff is all
praise for Kohinoor. 

Mr P C Gaykwad, Senior
Superintendent of Post Offices says,
"We were the tenants of Premier

since 1952 but when Kohinoor
Developers came, they came up with
a very good offer. They offered us a
new place on ownership basis in the
same jurisdiction. It was a very good
offer and my seniors after studying it
gave a nod to the deal." 

The building where the post office
was located earlier was an old one
and not in a very good condition. The
total area of the place was 600 sq ft
while the new space provided is

approximately 1100 sq ft. The extra
space has enabled the post office to
start new services and provide peo-
ple with additional facilities. 

Mr Gaykwad further adds, "The
strategic location on LBS Marg has
proved to be an advantage.
Moreover, Kohinoor customized the
premises to suit our requirement. We
are very happy with the current
place. They have given us a very
good deal." 

The Kurla North Post Office that
stood on the Premier land was 
shifted to the modernized premises
on 11th December 2006. The inau-
guration function was presided
over by Mr Unmesh Joshi, CMD,
Kohinoor Group. Chief Guest Atul
Srivastav, Post Master General,
Mumbai Region, inaugurated 
the new post office and
Mr S K Chowdhury, Director Postal
Services, Mumbai Region, was the
guest of honour. It now stands
proud happily relocated.

Happily relocated
Kohinoor Developers
helped the Kurla North Post
Office relocate near
Sheetal Cinema at 
Kurla successfully
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The Second Annual
Convocation of
Kohinoor Business
School and Kohinoor-

IMI School of Hospitality
Management was held on
8th December 2007 at
Kohinoor Global Campus,
Khandala. The event was
graced by top dignitaries,
Guest of Honour, Mr Ravi
Parthasarathy, Chairman,
Infrastructure Leasing and
Financial Services Ltd (IL &
FS); Mr Manohar Joshi -
Founder, and  Mr Unmesh
Joshi, CMD, Kohinoor Group;
Mr Carmel Fsadni - Director,
IMI, Switzerland; Dr Feridun
Hamdullahpur, Interim
Provost and VP (Academics),
Carleton University; Dr Shibu
Pal, Associate Dean, Sprott
School of Business, Carleton
University; Dr B P Verma,

Director, Kohinoor Business
School; Mr Jiten Acharya,
Principal, Kohinoor - IMI
School of Hospitality
Management, Khandala,
and other distinguished
guests.

The event commenced
with the marshalling of 

graduating students and
Faculty members and the
convocation procession that
was led by top dignitaries
accompanied by the Pipes
and Drums. Mr Manohar
Joshi, and the other top dig-
nitaries, lighted the lamp. Mr
Unmesh Joshi, declared the

convocation open and deliv-
ered the welcome address.
Dr Bigyan P Verma, and 
Mr Jiten Acharya, gave
reports on their respective
institutions. The convocation 
was also addressed by 
Mr Carmel Fsadni and Dr
Feridun Hamdullahpur.

The guest of honour, 
Mr Ravi Parthasarathy, was
felicitated with the Kohinoor
Award for Professional
Excellence by Mr Manohar
Joshi. This was followed by
the presentation of medals
for academic excellence to
the meritorious students and
presentation of Degrees and
Diplomas to the successful
students. Mr Manohar Joshi
delivered the Convocation
Address and Mr Unmesh
Joshi declared the
Convocation closed after the
vote of thanks.  

The function culminated
with the national anthem fol-
lowed by a sumptuous lunch
and Band Display. The
colourful band invited 
specially for the occasion
added festivity to this joyous
event.

Dignitaries on the dais: (l-r) Dr B P Verma, Director, Kohinoor Business School; Dr Shibu Pal, Associate Dean, Sprott

School of Business, Carleton University, Canada; Dr Feridun Hamdullahpur, Interim Provost and VP-(Academics),

Carleton University;   Mr Ravi Parthasarathy, Chairman, Infrastructure Leasing and Financial Services Ltd (IL & FS);

Mr Manohar Joshi - Founder, Kohinoor Group; Mr Unmesh Joshi, CMD, Kohinoor Group; Mr Carmel Fsadni - Director,

IMI Switzerland; Mr Jiten Acharya, Principal, Kohinoor - IMI School of Hospitality Management, Khandala 

I am honoured, privileged and some-
what humbled to be the recipient of
this award at your hand, Sir. Thank
you very much and I am also very
pleased to be with all of you today. 

When I was told that I have to deliv-
er an acceptance speech, I asked
Unmesh, what shall I talk about,
because this is the first time I've been
to any convocation, the first time I'm
giving any speech of this kind, so I was
a little confused. Shall I give my views
on Indian education system? He said,
"No, we have invited you to share
your experiences. You could manage it
in 8-9 minutes?" Then I said fine, I'll
do that, all for you students. You are
on the threshold of your professional
careers and I'm sure it's a great feeling
to be in that sweet spot. Obviously, my
heartiest congratulations to the toppers
of your batch but the problem with this
topper system is that there are hundred
students, only 10 can be toppers, what
about the remaining 90? I personally
believe there is a need for a mix of
attributes between high intellectuals,
high knowledge, high wisdom and
practical experience and it is the com-
bination of these factors which really

can help you in life. Academic skills
are very important, but for them to be
delivered into an actionable and realiz-
able plan, you need something extra.
I'll give you an example of what I
mean and this is actually a true story,
which happened just about a month
ago. I have a friend, Sarang Kale. We
were driving down and I was feeling
hungry. I'm mildly diabetic, I've to
eat. Sarang said "buy some biscuits".
We stopped at a shop and I took one
packet and I was looking at the nutri-
tional contents, fats kitna hai; carbohy-
drate kitna hai; Sarang said, "If you
read all this, you'll have a lot of knowl-
edge, take a bite and you'll have experi-
ence." The moral of the story is when
you read the fine print you'll get the
knowledge and when you don't read
the fine print you'll gain experience
and sometimes experience is stocked up
with knowledge. 

There are many attributes we can
talk about in management but let me
focus on a single attribute which is the
most important I feel and it is sadly the
most neglected one. This is the field of
human resource management, person-
nel management, HRD management
whether it is a political party, whether
it is a college or a company. No matter
what sector you are in, service sector,
manufacturing, doesn't matter, it is the
HRD which is the key. Especially in a
world where the economy is exploding
at a 100 per cent growth rate and the
skill sets are always shorter than what

the markets demand. Now in my times,
four decades ago, I don't know how to
explain, but HRD was a neglected sub-
ject in business schools. So we were
teaching or focusing on teaching how
to sell soap so they could be hired by
Proctor & Gamble or Unilever, but
were seldom telling them how to inter-
act in a group or how to work in a
group or how to get about achieving
things. Recently, I was with the former
Chairman of Hindustan Lever and I
told him, "We are looking for a good
HRD guy for the last 15 years, can
you help me?" He said, "I've been
looking for a good HRD guy for the
last 30 years, so?" 

This is a very rare commodity and
the reason I say this is, go back to
Archimedes. What did Archimedes
say? He said that "give me the fulcrum
and I'll move the earth." He was talk-
ing about the leverage and man man-
agement that is very important. It is
the secret of leverage and I'll give you
a very simple example and explain to
you the difference between a dentist,
my wife and me. Let's take the dentist
first. Each of us has gone to a dentist.
You don't have a junior dentist doing
some preliminary work and a senior
dentist coming like a chef and finishing
the course. The dentist has to do all the
work himself. So if he works for eight
hours, he earns for eight hours. He has
no more earnings than what he does. 
My wife is a little better, she's a doc-
tor. So she has a junior doctor who

meets patients. What's your name?
What's your age? Is your BP high? Is
thereDiabetes? And the entire prelimi-
nary stuff of initial diagnosis. So she
can come and leverage on the other
person's time. The ultimate end of this
chain of leverage is the global corpora-
tion, which is hiring thousands of peo-
ple, making them work together as a
team and producing tremendous
results. Now to do that we need to
have man management skills, we need
to have motivated people to work with
you, to team with you, to stay around
you and to go for higher achievements.
In practice, team work is all about
seeking assistance and to admit to
yourself that no one has a monopoly on
wisdom and you need to seek counsel.
We have a global scenario where India
among the bricks is perhaps the most
suitably placed. We have the legacy of
democracy, but it is a  useful legacy as
we go along and democracy really
means to take a couple of steps back-
ward when you take five steps in front.
We are not like China, we are not like
Russia and it is Shri Manohar Joshi
who has combined, one of the best
beings I have come across combining in
one human life, a successful career as a
businessman, a brilliant educationist
and a leading politician. It's a remark-
able achievement, Sir, and it is an epit-
ome, I think you are the epitome of a
human being who has achieved a lot
and has also contributed back to socie-
ty. Thank you very much Sir.

Kohinoor Global Campus

Second Annual Convocation

Ravi Parthasarathy honoured with Kohinoor Award
for Professional Excellence

The guest of honour at the Second Annual Convocation at Kohinoor Global
Campus, Khandala, Mr Ravi Parthasarathy, Chairman and Managing Director,
Infrastructure Leasing & Financial Services (IL & FS), was felicitated with the
Kohinoor Award for Professional Excellence by the founder of the Kohinoor Group,
Mr Manohar Joshi.

Mr Parthasarathy, who has been leading the financial institution since its early
days, has played a key role in the growth and success of IL & FS, the largest institu-
tion involved in the funding of the infrastructure industry and one which has suc-
cessfully pioneered investment in several other sectors. On this occasion, Mr Ravi
Parthasarathy delivered a thought provoking - speech which could well be an inspi-
ration to the students of Kohinoor Global Campus who absorbed every word of it.
(See below).     

Thus spake Ravi Parthasarathy…
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Atithi 07

'ATITHI', a National Hospitality
Conference, is hosted every year by
Kohinoor-IMI School of Hospitality
Management, with the co-sponsorship
and support of other professional bodies
and academic institutions in the industry.
The goal is to provide a national forum for
the academicians, professional entrepre-
neurs and students to discuss various
issues and topics in the field of
Hospitality. Atithi '07 was held towards
the end of the year 2007 at Kohinoor

Global Campus, Khandala. The theme for
Atithi '07 was "Hospitality Industry - The
Crux of Service Industry." The occasion
was marked by the presence of prominent
personalities, Chief Guest Dr Pandit
Palande, Pro-Vice Chancellor of
Yashwantrao Chavan Maharashtra Open
University (YCMOU), Mr Manohar Joshi,
Founder, and Mr Unmesh Joshi, CMD,
Kohinoor Group; Dr B P Verma, Director,
Kohinoor Business School; Mr Jiten
Acharya, Principal, Kohinoor - IMI School
of Hospitality Management,
Khandala, and other digni-
taries. 

The conference
proved to be highly
informative and
educative with
prominent
speakers from
reputed insti-
tutions pre-
senting
their
research
papers on
various
aspects of
hospitality,
followed
by interest-
ing ques-
tion-answer
sessions, thus,
unearthing a
mine of knowl-
edge and informa-
tion.

Alumni Meet
March 19th, 2008 proved to be quite an

eventful day at Kohinoor Global Campus,
Khandala. It was the first alumni meet in
the history of Kohinoor - IMI. Alumni
from all the past batches were invited for
the event. The event was marked by the
presence of Mr Dindayal, General
Manager, Fariyas Resorts, Lonavala; 
Dr Atul Raman, Dean, Kohinoor Business
School; Mr Jiten Acharya, Principal and
Mr. Debashish Ghosh, Vice-Principal,
Kohinoor - IMI School of Hospitality
Management.  Mr Dindayal was the chief
guest for the function. The event 
commenced with a welcome note and was
followed by a formal discussion between
the students, alumni and the dignitaries,
on the services industry. Various topics
related to the services sector like Trends of
Industry, Entrepreneurship and Turnover
ratio of the industry were discussed, thus,
providing an interesting insight into the
services industry. Factors leading to the
high attrition rate and the future of the
hospitality industry were also discussed
during the meet. 

The formal discussion was followed by
the informal discussion among the facul-
ty, students, alumni and the dignitaries.
This gave the students a chance to get
valuable insights on the working of the
hospitality industry. The students also
had their share of fun as they celebrated
the success of the Kohinoor - IMI and its
students over the past few years. On the
whole, it was a learning oriented interac-
tive session for everyone present for the
event. 

Cleanliness Drive
On 26th January, 2008 students at

Kohinoor Global Campus conducted a
cleanliness drive on the streets of
Khandala. After paying their respects to
the national flag at the flag-hoisting cere-
mony at the campus, the students at
Khandala stepped out to set an example for
everyone. Various environmental pro-
grammes were organised to spread an
awareness regarding the environment con-
cerns that are being faced by mankind in
the present times. The progamme was
aimed at making people more conscious
about the environment. Students actively
participated in the programmes and per-
formed different tasks like cleaning the
streets in an effort to make the surround-
ings more clean and green. The students
also took the initiative to speak to people
whom they saw littering around and mak-
ing the roads dirty.

What better way to celebrate
the  Republic Day and

keep its spirit
alive!

Kohinoor Business School and Kohinoor-IMI hosted
a variety of lively events. Here’s a quick walk down
memory lane.

Dreamz 2007 
Dreamz, an intercollegiate - event organised by KBS

students was held towards the end of the year 2007 at
Kohinoor Global Campus, Khandala. Dreamz was a
one-day event that was spread over three sessions. The
first session was the paper presentation contest that
gave an opportunity to the students to express their
ideas on any of the three themes namely "Outsourcing -
Will the Bubble Burst?", "Focus on Internal Customers"
and "How Effective is Zero Channel marketing?". 

The second session was the ADZAP contest. This

contest enabled the students to present their creative
skills by formulating print ads. The last was "The
Business Quiz", in which students demonstrated their
knowledge about business. The winners won a cash
prize of Rs 50,000. 

Students from various colleges in Pune and Mumbai
participated in the event. They included Welingkars,
Narsee Monjee Insitute, Indira School of Management
and Indian Institute of Planning and Management.
Dreamz was a completely student-managed event, and
the enthusiastic youngsters even managed to get spon-
sorships of a total of Rs 1.5 lakh from Prompt
Computers, Option One Modelling Services, Maganlal
Chikki, and others.

The event ended  with students putting up a cultur-
al show in the evening, with a ‘Song and Dance Masti‘
to let their hair down after a hectic day.

Vyaktitvam 2008
Kohinoor Business School organised Vyaktitvam

2008, the third HR Meet at Kohinoor Continental,
Mumbai, on 19th January 2008. The theme for the occa-
sion was "Innovative HR Practices for Competitive
Advantage in the Service Sector". The event was inau-
gurated with the lighting of the auspicious lamp by the
director of Kohinoor Business School, Dr B P Verma. 
Mr Amit Sharma, Group HR Manager-Kale
Consultants, initiated the grand occasion, throwing
light on some areas of the theme. The whole conference
was spread over five modules based on the same
theme.

The modules for the event were High Commitment

Management, Transformed Workplace for Building
Leadership Capabilities, Staffing Challenges for
Sustained Quality and Driving Cultural and
Behavioural Change in the Organisation. HR people
working in various industries were called in to discuss
each module in detail. The last module was a Panel
Discussion on Creating Entrepreneurs for Services
Value Chain. Renowned specialists - Col Menon from
ITC Grand Central, Mrs Sonal Satelkar from the
Kohinoor Group, Mr Neil Sequeira from ISS Facility
Services, and Mr Arun Paul from Syntel Inc, answered
the participants queries. Dr Ravishankar, HR
Consultant, moderated the discussion very effectively.
The event came to an end with the faculty members
honouring all the speakers with token gifts.

Phoenix 2008
Phoenix '08 - a quest to innovate… was the branding

for the KBS Annual Advertising and Brand Conference
held on 16th February 2008 at Hotel Kohinoor
Continental, Mumbai. The title "Phoenix '08" signifies
continuous innovation and transformation, which has
become both the survival and distinction strategy for
Brands in the marketplace. The conference served to
facilitate the sharing of experience, views and ideas by
eminent personalities in the field of Advertising, Media
Planning and Brand Management. It was aimed at

adding to the knowledge of the student fraternity, fac-
ulty members and the corporate world. The significance
of the event was to throw light on the most debated
question "Can Advertising be Outsourced?". Dr Bigyan
P Verma ignited the gathering with some thought-pro-
voking insights on "Impact of Advertisement Cost on
Revenue for Brands" in this competitive world.

"Ambi", as he is popularly known in the Advertising
field, Mr M G Parameshwaran shared the
'Crenovation', (Creativity + Innovation) Strategy being
the keynote speaker for the event. Ambi and his team
are behind the most appreciated creative of
'naukri.com', Mr Hari Sadu. 

The event had a scintillating start with Red FM
"Morning No 1" RJ Malishka, cheering up the delegates
and speakers on Brand building. 

The modules for the conference were "Branding in the
Matured Marketplace", "Can Advertising be
Outsourced?", "Co-branding and its Effectiveness" and
"Globranding (Global Branding)". The views and ideas
were shared by leading Creative Directors, Brand
Managers, and Media Planners that included 
Mr Erikk D'suzza - National Head  - Ad Sales, Reader's
Digest, Mr N Parthasarathy - Regional General Manager,
The Hindu, Mr Brijesh Jacob - Creative Director, Grey
World Wide, Mr Madan Mohan - Senior Vice President,
TBWA Anthem (West), Mr Suraja Kishore AVP - Brand
Planning, Lintas India Limited and Mr Etinder Pal
Singh- Director EDP, North Point - Lintas India Ltd.

Phoenix'08 received a sponsorship from Reader's

Digest and India Today Group and HCL. The event
was covered by Sahara TV. 

Annual Research Conference 2008
The Kohinoor Business School conducted its annu-

al research conference at Kohinoor Global Campus at
Khandala on 8th March 2008. The conference com-
menced with Dr  Bigyan P Verma, Director -
Kohinoor Business School, outlining the commitment
of the School to promote industry relevant research in
the Services sector. The keynote address for the con-

ference was delivered by Shri Sandip Ghose who is
currently the Chief General Manger of Reserve Bank
of India, Pune, and Principal of College of
Agricultural Banking. In his talk, Shri Sandip Ghose
outlined the importance of cultivating a personality
that will help effective delivery of services. He
stressed on how the skills of reading, writing, listen-
ing and speaking are the foundations for achieving
success. The keynote speaker also elaborated on how
leadership skills can be acquired and practised. The
talk was followed by research paper presentations by
scholars. There were four parallel sessions of presen-
tation: two by faculty members and two by students.
There were 35 faculty papers and 33 student papers
shortlisted for this year's conference. 

The important modules for the conference were:
Education and Media Management, Public Services

Management, Retail Management, General
Management, Tourism Management, IT & ITES,
Banking and Insurance Management and Customer
Relations Management. The day-long deliberations
evoked lively debate and interaction between faculty
members, students and delegates from different uni-
versities and colleges from all over the country.

Events at 
Kohinoor Global 

Campus

January - June 2008

Students performing at the cultural event

Students and faculty at Annual Research Conference

Students and faculty during a session at Atithi

Kohinoor Global Campus, Khandala

Kohinoor - IMI students

Kohinoor Business School students
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paper which she might have
missed, but failed. I tried to
look for it more keenly, yet  I
could not find any. Finally,
after keeping a microscopic
lookout, I managed to find
one almost invisible piece. I
picked it up and put it in my
pocket and brought it back
home as a souvenir. In my
opinion, that sweeper was a
No. 1 sweeper. People who
do good work get noticed,
get opportunities and rise in
life. Total involvement in
your work is necessary. Work
half done is work not done.

Again, a person should be
resourceful and result orient-
ed. God has given each one
of us a brain. We must use it.
Take our own receptionist
Uma. I can confidently tell
you that if I ask her to find
any telephone number for me
just now, she will do it. In
very rare cases, if she is not
successful, she gets back to
me telling me what efforts
she made. She then asks me if
I have any source or contact
to get the number. This is
called resourcefulness. I have
a help at home called Vitthal.
I just need to tell him what I
want and the job is done, no
questions asked. Only
resourceful people come up
in life and become successful.

I am reminded of a per-
sonal experience I can never
forget. When I was the
Speaker of the Lok Sabha,
one day, our former
President Shri APJ Abdul
Kalam asked me, "Mr
Speaker, do you think India
will be a developed country
by 2020?" That India should
be a developed country by
2020 is Shri Kalam's dream. I
tried to let the question pass
by keeping silent, but on his
insistence, I finally said, "No
Sir". He got enraged and
asked, "Why not?" I replied,
"Sir, we have such a large
population, but the people of
our country do not have the

desire to make  it  a devel-
oped nation. People do not
carry out their tasks properly.
Only when every citizen of
the country does his/her job
in an excellent manner will
our country become a devel-
oped country. His Excellency
thought over it and later
agreed.

How can this be
achieved? Who should con-
vey this to the people? It is
for us leaders to do so. It is
the responsibility of every cit-
izen of the country. But we
need leaders of the calibre of
Mahatma Gandhi who could
take the whole nation along
with them. Where can we
find such leaders today? So
the crux of the whole matter
is - Whatever you do, do it
excellently. If every citizen
diligently does this, then we
will be on the road to become
a developed country.

UBK: Success is difficult to
achieve, but it is more diffi-
cult to sustain success after
achieving it. How can we
achieve sustained success?

Sir: There is no limit for success.
A person may become the
Prime Minister of his coun-
try. But he can still achieve so
much more on the interna-
tional platform. It is like the
horizon. Just as you feel that
the sky meets the earth, you
may feel that once you
achieve a certain goal, you
have achieved success. But
when you get there you find
that there is a lot more to
achieve. People who have
limited goals fade away. Not
those who believe that suc-
cess is an unending journey. 

You also need to change
your thinking and ideology
with time. Ratan Tata
announced that he would
retire, but then, he gave the
Nano to people. That was his
dream. Who knows, he may
be having more unrevealed
dreams. When you achieve

one dream, you have to
dream bigger, higher. Success
is a never ending - journey
from one dream to another.  

UBK: During one of my conversa-
tions with Unmesh Sir, he
said he had learnt a poem by
Shri Harivansh Rai
Bachchan in school,
'Paudhon ki Peedhiyan'
which says that a plant
growing in the shade of a
big tree does not grow big-
ger than the tree; meaning
that the son of a successful
father always remains in the
shadow of his father's great-
ness and can hardly ever
become greater than him.
What are your views on this?

Sir: I strongly disagree.
Obviously, this poem was
written long back. His own
son Amitabh Bachchan is an
outstanding example. He
chose a different field and
became phenomenally great
in that field. But there are
sons who have surpassed
their fathers in the same field
too. I can give you numerous
examples. Motilal Nehru and
Jawaharlal Nehru or look at
the Kirloskars or Bajaj family,
Dhirubhai Ambani and his
sons Mukesh and Anil,
Prabodhankar Thackeray and
Balasaheb Thackeray.

If the father has become
great, the son should resolve
to become greater than him.
Not that the father should
stop his journey to success.
Both must keep trying and
there must be healthy compe-
tition. Also, a lot depends on
the father's attitude. Some
encourage their sons to get
ahead in life, some hold them
back on a leash and expect
them to do as they say. This
amounts to discouragement.
In my own case, I have hand-
ed over all the business to my
son and allow him to handle
it as he likes. Once in a while,
if I feel he is going wrong, I
may advise him, but I never
insist that he should follow
my advise. I have given him
a free hand. That is why
Kohinoor has grown mani-
fold beyond my expectations
under Unmesh's leadership.
And it is still growing. I am
the founder and will always
remain the founder, but the
day Kohinoor grows so big
under Unmesh that people
cannot help but sit up and
take notice, I will recede into
the background as the
founder and my son will
shoot to prominence as the
head of such a big business
empire. If the father is a
banyan tree, the son must get
out of the shade of the
banyan tree (his father's
shadow) and grow bigger.

UBK: So Sir, is this the end of our
interesting dialogue?

Sir: No, I have something very
important to add. I said earli-
er that God's blessing or good
luck is also required to
achieve success. This is an

undisputed fact. We have all
seen that at some time or the
other, in spite of making our
best efforts, success evades
us. This is because of this
invisible force you may call
God or luck. I would say that
success is 51 per cent luck
and 49 per cent sincere effort.
First of all you must put in
your 100 per cent into the 49
per cent part of it. But after
that, how do you get the
remaining 51 per cent? I have
a formula for this too. Before
you start your day, just
spend five minutes to pray to
God with full faith seeking
his blessing so that the day
goes well. Do not spend too
much time on this. Just five
minutes. But implicit faith is
important. You must have
faith in your work, in your
people, in God and in your-
self. If you spend these five
minutes every day, I am
telling you from personal
experience that the remaining
51 per cent component of
success also becomes yours
and you become 100 per cent
successful.

That was the final gem
from Sir.

Editor UBK's Prelude: Five years
ago our revered and beloved
founder 'Sir' Manohar Joshi
released the first issue of Kohinoor
Times in 2003. It was my privilege
to speak to him on the occasion of
the fifth anniversary of Kohinoor
Times (KT). Sir spoke to me on the
most interesting subject - 'How to
reach peaks of success in life' I
can only describe what 
transpired between us as -

UBK: Sir, how would you define
'success' or a 'successful
person'?

Sir: Success is difficult to define.
The definition changes
according to one's profes-
sion; for example, if a per-
son is among the top wealth
creators or billionaires, he is
financially successful; in
politics, a person who
becomes the Prime Minister
or President of his country
can be considered success-
ful; an author becomes a
successful literary figure if
s/he wins the Jnanpith
Award or the Nobel Prize.
In performing arts, Lata
Mangeshkar has reached
the peak of success by being
conferred the Bharat Ratna
only because of her out-
standing achievement as a
singer. Here the parameters
are clear and very few reach
such levels of success.

But there is also another
category. People do not win
awards but  are acclaimed-
widely by fellow citizens.
Take the case of Baba Amte
or the Bang doctor couple.
They are successful because
society has recognised their
contribution. It goes with-
out saying that these people
are successful. I can give
you two classic examples.
Veer Savarkar and
Balasaheb Thackeray. These
are the only two people
who are referred to with
great respect as Hindu
Hridaysamrat. Their success
dwarfs all awards.   

UBK: Everyone has a desire to be
successful in life, but only
some achieve it. Sir, what
is the reason for this?

Sir: I do not agree. Compared to
the vast population in our

country, only a handful of
people have that burning
desire to become successful
in the way I see it. The first
and the most basic reason is
that there is no dream to
become successful. Some
have the dream but are fick-
le-minded and inconsistent.
For the remaining who
dream to be successful,
what is required to achieve
the dream is self-confi-
dence, a strong drive to
achieve success, hard work,
and last but not the least,
God's blessing or good luck.
Those who do not achieve
success lack one or more of
these requisites. 
It is important to have a
dream for success and aim
high. Only if you have high
aims will you get some-
where, at least remotely
near your dreams.

UBK: What are the qualities one
should have or develop to
become successful?

Sir: Just as Arjun could see only
the eye of the fish and noth-
ing else when asked by his
guru to shoot an arrow at
the eye of the fish, one must
be totally focused on one's
goal and make strong
efforts in that direction to
achieve it. If you want to be
a successful politician, but
do not take part in active
politics or fight an election,
how can you become a suc-
cessful politician? If you are
a singer or a musician and
do not hold big programs,
will success come to your
door? So a definite aim and
channelised efforts are
required.

Moreover, a person can-
not become successful in
multiple fields; so you have

to decide your priorities.   

UBK: Is there a concrete action
plan to success? If so, what
is it?

Sir: Yes, there is. First, you must
be totally involved and
devoted to achieve success.
You cannot afford to be lazy
or a clock watcher. You
must be ready to work very
hard day and night and
make efforts to achieve your
goal. You must also have a
positive approach and atti-
tude and eliminate the
word 'No' from your dic-
tionary. Jawaharlal Nehru
always advocated the prin-
ciple - I am not interested in
excuses. I want things done.
A person who always looks
for excuses can never be
successful. One must be
highly ambitious, a go-get-
ter constantly on the move
and not accept defeat or be
a 'cry baby' if one wants to
achieve success. I remember
recently, Unmesh had a
very hectic schedule. He
had just returned from
London but was suddenly
required to go to Chennai
almost immediately and
without a moment's hesita-
tion he just went. Only such
people can achieve success.

UBK: Any other advice you
would like to give our
readers?

Sir: Yes. Always try to be No. 1
in whatever you do. Let me
narrate an experience when
I was in Moscow. I set out
for a walk one morning. In
the far distance, I noticed a
lady sweeping the street. As
I was walking, I could not
help but notice how clean
the street had been swept. I
tried to find a small piece of

The Founder of the Kohinoor Group, Mr Manohar Joshi, shares his views on the definition of success and
ways to achieve sustainable success in one's field, with Editor Ullhas B Kulkarni 

Founder's Gems
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Kohinoor Times is five years young.
Strange statement? But I have always
failed to understand why we say, "How old
are you?" A young mother is asked, "How
old is your baby now?" Even if the baby is
just three months. How odd is that? Can a
baby be old? Take my father at 70. The
energy he has at 70 would put a strapping
youth of 25 to shame. The phrase '70 years
old' just doesn't fit him. It has to be '70
years young'. I really think we should
always ask anyone, "How young are you?" 

Five years is a turning point in life. I
remember I started enjoying school after I
turned five; perhaps because a child starts
understanding what school is all about
around that age. Kohinoor Times is at this
stage of life. 

I suppose we all have heard the famous
words - Life begins after 40. Kohinoor and
the CMD of Kohinoor (yours truly) are in
their forties. I can honestly tell you that I
am feeling young all over again. I am
infused with new energy to take Kohinoor
to peaks unconquered. What I could never
think of doing at 20, I am all charged up to

do at 40. At 70, my father is passionately
involved in a big research project he proba-
bly didn't even think of when he was half
his age. 

I can confidently say that we at Kohinoor
are at some turning point in life which has
filled us with new energy making us feel
youthful. That is why the new young look
for Kohinoor Times. 

Kohinoor Times reflects the spirit of
Kohinoor. It is a medium of communication
between you and me. Much as I would like
to meet all you readers, it is just as true
that this is hardly feasible. Kohinoor Times
gives me a chance to communicate with
you, speak my mind out to you. And this
will continue in the years to come,
strengthening the bond between us. As
Kohinoor and Kohinoor Times continue
their journey onward, they will only get
younger, as you, I, all of us, not to forget
my role model septugenarian father, the
founder of Kohinoor, will get younger each
day.

- UMJ 

Between u & me….

Kohinoor - IMI School Of Hospitality
Management, Khandala

Ranked No.1 Hotel Management 

Institute in Maharashtra 

(As per survey CSR-GHRDC April 2008) 

ADMISSION NOTIFICATION
Kohinoor - IMI School of Hospitality Management, Khandala Campus (Residential

School), invites applications for admission to the following degree program for the

academic year 2008-09, commencing July 2008.

PROGRAM OFFERED

BBA in Hotel and Tourism Management

This program is planned specially to cater to the educational requirements of the

students from India, while students from abroad* are also eligible to apply. 

Form: Download from website  www.kohinoor.ac.in Completed form must be sent

back with a crossed DD for Rs.1,000/- in favour of " Kohinoor - IMI School of

Hospitality Management", payable at Mumbai and forwarded to the admission office

at the address mentioned below.

For Application, Eligibility criteria, Fee details, important dates for admission and

other details contact :

Admission office: Kohinoor Corporate Office, Senapati Bapat Marg, Dadar (W), 

Mumbai - 400 028.

Tel: 022 - 66530000 /12/ 17/18 

Fax: 022 - 66530011

Mobile: 9987146838 /9321020071

Email: admissions@kohinoorgroup.co.in    
*conditions apply

Recipe for Chicken Olive

METHOD:
Sauté the chicken pieces in oil with chopped onions, garlic &
chilly paste. Add in the chopped rosemary. Cool the mixture
and blend it, add in chopped olives one egg, cheese, salt and
pepper powder.

Mix together and give it an olive shape 20 gm each. Break the
remaining eggs and beat lightly. Dip the chicken olives in the
egg and then in the bread crumbs and fry them in hot oil. Serve
with lemon parsley sauce.

LARGE OFFICE SPACE BOOKED IN
KOHINOOR CITY

Published by: Hotel Airport Kohinoor Private Limited, Kohinoor Corporate House, S B Marg, Dadar (W), Mumbai 400 028. Email: kohinoortimes@kohinoorgroup.co.in Website: www.kohinoorgroup.co.in
Editor and Publisher: Ullhas B Kulkarni Assistant Editor: Kavita Makhija Printed by: Lucid Prints, A 227, T.T.C. Ind. Area, Mahape, Navi Mumbai-400701. Editorial and Design: The Source 
(mail@editsource.com) For Private Circulation Only.The editors and Kohinoor Group do not necessarily subscribe to the views expressed in this publication. Copyright © 2008 Hotel Airport Kohinoor Pvt Ltd

We have booked 21,000 sq ft of office premises in Kohinoor
City. Probably we are the first Corporate to have booked
office space in Kohinoor City.

I remember the first time I met Mr Atul Modak and his
colleague, I felt the warmth and comfort and immediately
decided to visit the site and finalise the office space. Since
then, during my visits to the site, meetings with their
team, at the time of registration or any occasions, I am
delighted by their friendliness and professional behav-
iour.

I think we have taken the right decision at the right time
to book the space since Kohinoor City has everything
within the site one dreams about. Be it a planned and lux-
urious residency, educational institutions of international
repute, shopping complex, food court, entertainment hub,
the best connectivity to any part of the city and last but not
the least, excellent location.

We are proud to be associated with Kohinoor City and
wish Kohinoor all the best in their future endeavours
anywhere on the globe.

Jatin Chokshi
Chief Executive Officer - NVOCC
Allcargo Global Logistics Limited Mumbai

INGREDIENTS: 
Boneless chicken leg pieces -
200 gm
Garlic chopped - 30 gm
Onion chopped - 50 gm
Chilly paste - 10 gm 
Oil - 20 ml
Rosemary - 5 gm

Pepper powder - 3 gm
Salt to taste
Green olive chopped - 40 gm
Parmesan cheese grated - 30
gm
Bread crumbs - 50 gm
Eggs - 4 nos

On 20th January, 2008,
when Mumbai ran to

make a difference, Kohinoor
too joined its feet with the rest
of Mumbai to contribute its bit
towards society. On the fifth 
anniversary of the Mumbai
Marathon, Kohinoor ran
along  with the rest of
Mumbai. For the first time,
Kohinoor participated in the
Corporate Challenge seg-

ment of Standard Chartered
Mumbai Marathon. Kohinoor
put together a team of 28
people who participated in
dream run (6 kms) of this
event. Our team was a mix of
people working  at various
levels with the Kohinoor
Group and the students from
Kohinoor Business School.
The team participated in the
event with lots of vigour and

excitement. At the end of it,
Kohinoor received a certificate
of participation.  

We  also sponsored
Mumbai Mobile Creches, an
NGO working for the safety,
health, and education of chil-
dren living at innumerable
construction sites and 
contributed   over  two lakh
rupees towards their 
welfare.

When Mumbai ran… Kohinoor ran as well….!!!

Chef Joseph
D'Souza,

Kohinoor-IMI,
Khandala
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